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Beloit College, a small lib-
eral arts college located near
the state line dividing Illinois
andWisconsin, has published
its latest “mindset list.”
Each year, the college
issues a list
of statements
defining the
environment
that incoming
college fresh-
men grew up
with and the
resulting per-
spective these
young adults
bring to campuses across the
country.
Called the Beloit College
Mindset List for the Class of
2014, it can be accessed at
beloit.edu/mindset/2014.php.
For starters, we note fresh-
men entering college this fall
are projected to be part of a
graduating class four years
hence in the year 2014 and
are assumed to be 18 years
old.
That places their year of
birth at 1992, meaning they
have no firsthand experience
of anything that happened
in our world prior to 1992.
Realistically, we could move
that date-of-knowing up to
sometime in the mid-1990s
when they were children.
Immediately, we know
the Internet has been a part
of their entire life, and the
Beatles were not.
Back in the mid-1990s, we
were all agog over dial-up
Internet service from compa-
nies such as America Online
and CompuServe. Dial-up?
Isn’t that extinct now?
Indeed, the immense
changes in how we use tech-
nology and expect technology
to work ought to give you
some insight into what a dif-
ferent childhood (from ours)
these freshmen had.
Here is one of the state-
ments from the Mindset List
that jars me: “Few in the class
know how to write in cursive.”
Is that obvious, scary or
sad? Likely all three. Other
than signing your name,
when was the last time you
sat down and wrote a letter,
note or report? You probably
pounded away on a keyboard
instead.
These freshmen can be
expected to “write” (or text)
with all 10 fingers and not just
the three we learned to use
when holding a pen or pencil.
Here is another one: “They
never twisted the coiled hand-
set wire aimlessly around
their wrists while chatting on
the phone.” For all we know,
they might never have had a
landline telephone, and it’s
highly likely they don’t own
one now.
Sheesh, could you imag-
ine how they might freak
out if they saw a rotary-dial
telephone or heard that
phones came in only one color
— black — for many years?
Other stunners include
“Czechoslovakia has never
existed,” “Nirvana is on the
classic oldies station,” and
“American companies have
always done business in
Vietnam.”
The Mindset List is a wake-
up call for all of us — educa-
tors, businesses and anyone
interacting with today’s
youth. Their life experiences
are so radically different than
ours and their knowledge of
recent history (1960s through
the mid-1990s) is weak and
definitely not personal.
Businesses: These are your
future employees. What are
you doing to learn more about
them and how they might fit
into your company culture?
The Mindset List will give
you a peek at how their world
has shaped them into college
freshmen.
Ronald Shiffler is the dean of the
College of Business Administration
at Georgia Southern University. He
can be reached at shiffler@georgia
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